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Market Insights

After being in operations for over 20 years, the fourth biggest company in the world 
in terms of market value and number 1 on Forbes most reputable companies, Amazon 
is finally coming to Australia! Though the official launch date is not confirmed, CITI 
analysts predicts it will happen within the next 60 days, just in time for the retail Goliath 
to capitalise on Christmas period shopping.

So, what can we expect? 

At this point, we know that Amazon will start with introducing hundreds of thousands 
of products into the Australian e-commerce platform. As Amazon starts to roll out its 
range of services, this is what you can expect to see in the near future:

Amazon Marketplace

In a recent announcement, this will be Amazon’s first service offering. With Amazon 
Marketplace, small businesses will be empowered to sell their products on an online 
marketplace, potentially forcing rival platforms like eBay and Gumtree to seriously 
up their game.

Amazon Prime

With Amazon Prime, customers pay a yearly subscription fee ($99 a year in the 
US), to enjoy free 2-day express delivery on all products. Subscribers will also get 
a free subscription of Prime Video, an online streaming service already available in 
Australia.

Amazon Fresh

Amazon Fresh is a same-day fresh food delivery service. Analysts suggest that 
Amazon will follow its recent acquisition of Whole Foods and purchase smaller 
grocery stores and use them as their fresh food distribution centres. This will 
effectively position Amazon as a potentially game-changing competitor to 
Australia’s supermarkets giants, Coles and Woolworths.

Amazon Go

If Amazon brings Go to Australia, it will be the first of its kind here. Amazon Go is a 
chain of grocery stores which uses cameras and sensors to check-out customers’ 
purchases, without a physical checkout counter and all done through the customer’s 
mobile phone.
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Market Rates Last Close
% Weekly 

Change

ASX200 5,890 2.6%

Dow Jones 22,984 0.7%

Hang Seng 28,697 0.7%

FTSE100 7,516 -0.3%

DAX 12,995 0.4%

RBA Cash 1.50 0.0%

3mth BBSW 1.70 -0.6%

2yr Swap 1.98 -1.5%

10yr Swap 2.91 -2.3%

AUD/USD 0.7848 0.9%

AUD/GBP 0.5953 1.0%

AUD/EUR 0.6668 1.2%

AUD/NZD 1.0947 -0.5%

WTI Oil 51.99 2.1%

Gold 1,283.00 -0.6%

Copper 7,001.00 4.3%

Iron Ore 62.70 2.8%

mailto:Koby.Jones%40silcgroup.com.au?subject=SILC%20Market%20Insights
mailto:Jared.Chuah%40silcgroup.com.au?subject=SILC%20Market%20Insights
mailto:insights%40silcgroup.com.au?subject=SILC%20Market%20Insights
http://www.silcgroup.com.au


Capital Solutions | Corporate Solutions | Investor Solutions | Markets Solutions | Portfolio Solutions | Property Solutions

Amazon’s impact on the Australian economy

With so much anticipation in the lead up to the launch, there is one 
question many are asking – what impact will Amazon have on the 
Australian economy? 

We can look towards our American counterparts for an indication 
of the possible impact. In the US, Amazon has publicly announced 
earlier in the year that they will be creating an additional 100,000 
new jobs over the next 18 months in the US. However, this is not 
necessarily the view that is shared by all. To put this in context, 
Amazon has often been slammed by NGOs that they are in reality, 
destroying more jobs in the market that they operate than they 
create. Indirectly, this statement is true. 

By disrupting the traditional “brick-and-mortar” retail industry, 
Amazon has been accused of causing the loss of more jobs than 
it creates. Challenger, Gray & Christmas (Chicago outplacement 
firm) estimates that over 200,000 retail employees have been 
laid off in the US over the past 4 years. Furthermore, Credit Suisse 
estimates that there could be more than 8,600 stores closing 
across the US in 2017 alone. One of the biggest casualty seen to 
date this year has been the fall of Toys “R” Us. In September 2017, 
Toys “R” Us filed for bankruptcy, attributing part of its downfall 
to Amazon and the shift of consumers’ buying habits to online 
purchases instead of brick-and-mortar store visits.

As Amazon enters the Australian market, there is no doubt 
that not only retail, but every business sector and companies 
both large and small will be affected. Large department stores 
such as Myer, Kmart and Target are likely to be the first to feel 
the impact with thousands of customers expected to turn to 
Amazon to make their purchases. Furthermore, Amazon Prime 
will bring stiff competition to existing courier companies like 
Australia Post, as the market is viewed as behind in terms of 
delivery times. Foxtel and Stan will also be challenged as more 
customers will be incentivised to sign up with Prime Video.

A recent research survey conducted my Marketo showed that 
as much as half of Australian businesses are not prepared for 
Amazon’s disruptions. Furthermore, as much as 54% of Australian 
businesses have agreed that Amazon will have an effect on their 
sales numbers. 

Fortunately, every cloud has a silver lining. Amazon’s arrival in 
Australia will allow customers and businesses the opportunity to 
rethink the definition of “good”. Businesses who have enjoyed the 
status quo for far too long will now be forced to innovate – or be 
left behind.  We have already seen examples of this happening. 
A good example is Australia Post. In response to Amazon Prime, 
Australia Post has recently launched Shipster – a free shipping 
solution to many of Australia’s biggest stores, including Myer, 
Target and Cotton On.
 

As Chris Connell of Marketo ANZ said, “Amazon’s arrival is a 
game changer. It is making existing businesses learn to be more 
aggressive, fantastic for shoppers. It’s forcing those who were 
lazy to be more competitive.”

At this point, it is too early to tell whether Amazon Australia will 
bring detriment to the economy. But one thing for sure, customers 
can expect a whole new landscape for a better shopping 
experience.

Upcoming Week

Australia

Mon 16 October: No major data release

Tue 17 October RBA Meeting Minutes

Wed 18 October: Westpac Leading Index MoM (Sep)

Thu 19 October: Unemployment rate (Sep)

Fri 20 October: No major data release

Overseas

Mon 16 October: Japan Capacity Utilisation MoM (Aug)
China Inflation Rate YOY (Sep)

Tue 17 October UK Inflation Rate YOY (Sep)
US Export and Import Prices YOY (Sep)

Wed 18 October UK Unemployment Rate (Aug)
US Capacity Utilisation (Sep)

Thu 19 October: Japan Balance of Trade (Sep)
China GDP Growth Rate YOY (Q3)

Fri 20 October: UK Public Sector Net Borrowing (Sep)
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Disclaimer
Except if otherwise specified above, this document is issued and distributed by Specialised Investment and Lending Corporation Pty Ltd ABN 87 149 520 918 
AFSL 407100 ACL 426878 (“The SILC Group”), on the basis that it is only for the information of the specified recipient or permitted user of the relevant website 
(collectively, “recipient”). This document may not be reproduced, distributed or published by any recipient for any purpose. It has been prepared without taking 
into account the objectives, financial situation or needs of any person. Nothing in this document is intended to be an offer to sell, or a solicitation of an offer to 
buy, any product, instrument or investment, to effect any transaction or to conclude any legal act of any kind. If, despite the foregoing, any services or products 
referred to in this document are deemed to be offered in the jurisdiction in which this document is received or accessed, no such service or product is intended 
for nor available to persons resident in that jurisdiction if it would be contradictory to local law or regulation. Such local laws, regulations and other limitations 
always apply with non-exclusive jurisdiction of local courts. Before making an investment decision, recipients should seek independent financial, legal, tax and 
other relevant advice having regard to their particular circumstances.
 
The views and recommendations expressed in this document are the author’s. They are based on information known by the author and on sources which the 
author believes to be reliable, but may involve material elements of subjective judgement and analysis. Unless specifically stated otherwise: they are current 
on the date of this document and are subject to change without notice; and, all price information is indicative only. Any of the views and recommendations 
which comprise estimates, forecasts or other projections, are subject to significant uncertainties and contingencies that cannot reasonably be anticipated. 
On this basis, such views and recommendations may not always be achieved or prove to be correct. Indications of past performance in this document will not 
necessarily be repeated in the future. No representation is being made that any investment will or is likely to achieve profits or losses similar to those achieved 
in the past or that significant losses will be avoided. Additionally, this document may contain ‘forward looking statements’. Actual events or results or actual 
performance may differ materially from those reflected or contemplated in such forward looking statements. All investments entail a risk and may result 
in both profits and losses. Foreign currency rates of exchange may adversely affect the value, price or income of any products or services described in this 
document. The products and services described in this document are not suitable for all investors, and transacting in these products or services is considered 
risky. The SILC Group and its related bodies corporate and affiliates, and the officers, employees, contractors and agents of each of them (including the author) 
(“Affiliates”), do not make any representation as to the accuracy, completeness or currency of the views or recommendations expressed in this document. 
Neither The SILC Group nor its Affiliates accept any responsibility to inform you of any matter that subsequently comes to their notice, which may affect the 
accuracy, completeness or currency of the information in this document.
 
Except as required by law, and only to the extent so required: neither The SILC Group nor its Affiliates warrant or guarantee the performance of any of the 
products or services described in this document or any return on any associated investment; and, The SILC Group and its Affiliates expressly disclaim any 
responsibility and shall not be liable for any loss, damage, claim, liability, proceedings, cost or expense (“Liability”) arising directly or indirectly and whether in 
tort (including negligence), contract, equity or otherwise out of or in connection with this document.
 
If this document has been distributed by electronic transmission, such as e-mail, then such transmission cannot be guaranteed to be secure or error-free as 
information could be intercepted, corrupted, lost, destroyed, arrive late or incomplete, or contain viruses. The SILC Group and its Affiliates do not accept any 
Liability as a result of electronic transmission of this document. 


